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Tab.1 The socioeconomic stat. of Wangjiazao Village in 1999 ~ 2005

FEH 1999 2000 2001 2002 2003 2004 2005
A O A 248 248 248 260 260 310 306
T P 8 12 60 80 100 106 106 106
WIS T T 30 100 150 220 250 320 400
e 2L 2 400 2000 2200 2600 3000 3500 3500

BORRR IR : B B R X ST+l 2006 £E3 o

3 BRI

KECESE A M1k (key person interviewing ) . £ 5
FLWL %X ( participant observation ) 5 # B¥ i &£ 6] ¥ &
( cluster sampling questionnaire survey ) %5 J5 B WA [ BA L
¥8, I RGBT AK 1 spss1 1. O X BB 1T e H 4047 o
W BB Bk 1T:2005 £ 12 H 7,8 AT 5
A L2006 44 A 1,2 HHETREADITR. S5
B SRR AE R 5 R A, )4 [ OB E 2006 24 H
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RENNZES BRRRKRENF E BWARZHFE%
FA K AP REVR AT 2 8549 L U5 R (emistructured in-
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Xt ER B LIREEN 106 PR P REAR ST S AE,
&3t 106 443, [l ieial & 92 43, Kb A R 4 85 10, B X
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2 1999 ~2005 F iy FELIRBFEN A BB Gt

Tab.2 The stat. of tourism family, tourism income and mean income in 1999 ~ 2005

FE#F 1999 2000 2001 2002 2003 2004 2005

W P FS B % 11.3 56.6 76.5 94.3 100 100 100 24k
ABRHFER A/ TT 1210 4032 6048 6462 9615 10326 13072
ABJE A/ I 3686 4286 4500 4980 5181 5601 5801

FERRR : H BT AHE X T4 , 2006 £ 3 A .
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Tab.3 Coefficients of correlation of

tourism industry to income and career population

- EEER —7= AN VN A
RFFICA -0.945** ~0.839 * 0.658

RAHL ~0.982 %% -0.851 * 0.794 *

i/ IRk < ~0.973 %+ ~0.754 0.844 *
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Fig.1 The method of sustainable development
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Fig.2 The comment of social environment
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R4 RPN HEELETAHNTS %

Tab.4 Appraisement about tourists’ negative behavior

T A R BE WL WER dauR RUERE
N3tz a g 2.0471 0.5957 1.2 18.8 80.0
A ERERME 1.9647 0.5444 0 12.9  87.1
b} 1.9176 0.5167 0 9.4  90.6
B H ot % 1.7647 0.4793 0 2.4 97.6
Btidt . /ME 1.5176 0.6475 0 1.2 98.8
[IRikETR: 4 1.6941 0.6177 0 1.2 98.8
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The Impact and Implications
of Rural Touristization at the Urban Fringe
——The Case of Wangjiazao Village in Rizhao City

CHEN Zhi-gang , BAO Ji-gang
( Center for Tourism Planning & Research, Zhongshan University, Guangzhou 510275, China)

Abstract: Outspread of urban development has many impacts on villages at the urban fringe. Touristization ,
along with industrialization development, is one of them. Based on the data collected from a questionnaire survey,
the following conclusions have been drawn . touristization increases the income of peasants, concentrates rural labor
force into one single economic sector, enhances the awareness of participation among peasants, changes the living
conditions and environment as a whole, renders both negative and positive demonstration effect, and challenges the
ecological and social equilibrium of the community. The social implications of touristization are also discussed.

Key words; urban fringe; rural touristization; impact appraisal; Wangjiazao Village
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