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Fig.1 Organization structure of rural tourism E - commerce network system
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Fig.5 Function design of rural tourism E — commerce network System
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ON E - COMMERCE DEVELOPMENT AND ITS NETWORK
SYSTEM CONSTRUCTION OF RURAL TOURISM

XIONG Jian - ping* , LIU Cheng — liang"? , YUAN Jun’
(1. Tourism Management Department of Business School, Hubei University, Wuhan 430062, Hubei, China; 2. Academy of Tourism
Development, Hubei University, Wuhan 430062, Hubei, China; 3. Wuhan Marine College, Wuhan 430062 , Hubei, China)

Abstract: As the arriving of the network economic ages, the tourism information became the important strategic resources of profession; the de-
velopment of the electronic commerce provides the main support for the information — based of tourism industry. The rural tourism has already
developed 1o be one of the most popular tourism activities at present; there is the vast development space of electronic commerce. With the ex-
amples of setting up the rural tourism electronic commerce both domestic and intemnational, the writer draw the conclusion that the development
of Chinese rural electronic commerce is on the elementary stage, its network structure and function is to drop behind. Aim at the present condi-
tion of the electronic commerce network development, combine the experience of international tourism electronic commerce network construc-
tion, do theories’ induce of our rural travel electronic commerce network structure and function design, so as to supply theories and substantial
evidence reference of our rural tourism electronic commerce network construction.

Key words; E - commerce; rural tourism; development status quo; network structure; function design
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